Annals of the ,,Constantin Brincugi” University of Targu Jiu, Letter and Social Science Series, 1/2017

THE BRAND AND THE SMART SPECIALIZATION

BRANDUL SI SPECIALIZAREA INTELIGENTA

George NICULESCU
Professor, PhD
“Constantina Brancusi” Universityof Targu-Jiu
gniculesco@yahoo.com

ABSTRACT: PATRIMONIAL INHERITANCE LEFT BY CONSTANTIN BRANCUSI ISA RESOURCE
OF INESTIMABLE VALUE TO THE TERRITORIAL CAPITAL, GIVEN BY THE CHARACTERISTICS OF
PLACE WITH PARADIGMATIC UNIQUENESS FOR THE HISTORY OF CIVILIZATION.

THIS RESOURCE IS IMMUTABLE AND UNREPEATABLE WICH CAN NOT BEXTRACTED AND
MOVED TO ANOTHER TERRITORY, EXPERIENCE AND IMPACT ON THE HI®RY OF HUMAN
CIVILIZATION CAN NOT BE REPEATED; REPLICATION IN ANOTHER PLACEOR ANOTHER TIME
COULD NOT RETRIEVE ITS VALUE FOR UNIQUENESS EXEMPLARY. AS RESULT, THE LEGACY OF
BRANCUSI, ONCE ENTERED INTO THE CONSCIOUSNESS OF HUMANITY AS ORNEE THE LANDMARKS
CIVILIZATIONAL PARADIGM, CAN BE NEITHER ERODED NOR REGENERATEDBUT ONLY ENRICHED.

INACTION OR ANY ACTION THAT IS NOT UP TO THE VALUE OF THE RESURCE CAPITAL
WOULD INEVITABLY PUT OUT SIGNIFICANT WEAKNESSES OF THE SOCIAL AN HUMAN CAPITAL IN
THE REGION, GENERATING AND AMPLIFYING SUCH APOOR IMAGE.

BRANCUSI HERITAGE IS A KEY RESOURCE OF TERRITORIAL CAPITABND A SOURCE OF
COMPARATIVE ADVANTAGE. THE ARTICLE TRIES TO ANSWER GENERARUESTIONS: HOW CAN YOU
TAKE ADVANTAGE OF THIS RESOURCE TO TURN IT INTO A SOURCE OF COHPITIVE ADVANTAGE
THROUGH SMART SPECIALIZATION NICHE IN THE CREATIVE INDUSTRIES?

THIS ARTICLE FOCUSES ON THE EXPLOITATION OF CULTURAL CAPITAL XSTING IN
SUBCARPATHIAN OLTENIA REGION AND ANALYZES THE TERRITORIAL CAPTAL, ESPECIALLY OF
THE HUMAN CAPITAL.

SMART SPECIALIZATION REPRESENTS THE BEST WAY TO OPTIMIZEHE BENEFITS OF
RESEARCH AND INNOVATION IN PUBLIC INVESTMENTS.

SMART SPECIALIZATION CONSISTS OF SETTING PRIORITIES AND RGET INVESTMENTS ON
COMPARATIVE ADVANTAGE IN ORDER TO ACCUMULATE CRITICAL MASS AND EXCEL BY
DIFFERENTIATING YOUR OWN COUNTRY OR REGION FROM OTHERS.

KEY WORDS. TERRITORIAL CAPITAL, CULTURAL CAPITAL, SMART SPECIALIZATION,
CULTURAL HERITAGE OF BRANCUSI

Cultural heritage of Brancusi Mostenirea culturali a lui Brancusi
Brancusi's cultural need fc Necesitatea valorificarii capitalului
capitalization should be a priority for reasc cultural brancusian se impune cu prioritate din
such as: ratiuni precum:
- Recovery insignificant for this cultur: - Valorificarea nesemnificativa pana in
capital, compared to its huge potential, prezent a capitalului cultural brancusian
- Constantin Brancusi is the cataly mostenit, in comparatie cu potentialul sau urias;
comon, the vector force for the entire Roman - Constantin  Brancusi, reprezinta
spirituality and the exponent based on authe catalizatorul comun, vectorul de fortd pentru
traditional Romanian culture; intreaga spiritualitate roméaneascd, exponentul
- Romanians find their identity in th culturii romanesti bazate pe autenticul
work of spirituality symbol traditional Romanig traditional,
Constantin  Brancusi, as the bonding
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reconnecting to the origins of Romani
traditional culture;

- By capitalizing, this cultural capite
can be a vector for economic development in
territories where it is promoted.

Ownership and the use of cultur
heritage resources should be done in a sustair
manner and applying the principles of integra
conservation through:

Correlation of cultural activitie:
(cultural heritage) between various actors, s
as the government, the private sector
volunteering;

- Consideration of the social econor
factor of that can communities support 1

Initiatives for projects involving culturg
heritage;

- Promoting the importance of cultur
heritage and of everyone's responsibility
participate in the property protection or cultu
heritage;

- Promoting tax and financial policies fi
the benefit of cultural heritage.

To create a realistic recove
assumptions existing cultural capital in the reg
requires an analysis of the territorial capit
especially of the human. The instrument
which analyzes and researches prom
territorial and local capital is the marketing. ¢
valuing practical and effective the cultural capi
of Brancusi directly depends on the existence
competitive resources of the region analy:
with renewable capacity and cognitive abilities
certain economic value embodied by territol
residents (particularly, entrepreneurship
entrepreneurial potency).

“Brancusi” represents the most powerful
symbolic / cultural capital of Romania. Branct
is for Targu Jiu and Romania what Antony Ga
is for Barcelona and Catalonia. Both
humanity geniuses and they revolutionized tt
own art- sculpture for Brancusi and architectt
for Gaudi.

If you go to Barcelona as tourist (cultul
tourist) you see everywhere all kind
handicrafts products or services or experier
representing and/or inspired by Gaudi’s
masterpieces a huge creative-cultural indust
has put into value the symbolic capital of Gat
But if you go to Targu Jiu (or in Bucharest
Craiova, etc.) you see nothing of this kind.

.

C

C

- Romanii 1si regasesc identitatea in
opera simbolului spiritualitatii traditionale
romanesti, Constantin Brancusi, ca liant al
reconectarii la originile culturii traditionale
romanesti,

- Prin valorificare sa, capitalului cultur;
brancusian poate fi un vector de dezvolta
economica in teritoriile unde este promovat.

Pentru crearea premiselor valorificarii
realiste a unui capital cultural existent intr-0
regiune se impune o analizd a capitalului
teritorial, in mod special a celui uman.
Instrumentul cu ajiwrul caruia se analizeaza,
cerceteaza si se promoveaza capitalul teritorial
este marketingul teritorial. Asadar, valorificarea
concreta si eficientd a unui capital cultural de
anvergura celui brancusian depinde direct de
existenta in regiunea analizatd a UNOr resurse
competitive, cu capacitate regenerabild si a unor
capacitati cognitive cu valoare economica
intrupate de céatre rezidentii teritoriali (in mod
deosebit, spirit antreprenorial si  potentd
antreprenoriald).

Brancusi‘ reprezinta cel mai puternic de
capital simboli /cultural al Romaniei. Brancusi
este pentru Targu Jiu si Roméania ceea ce este
Antonio Gaudi pentru Barcelona si Catalonia.
Ambii sunt genii ale omenirii $i au revolutionat
propria lor arta -sculptura pentru Brancusi si
arhitectura pentru Gaudi.

Daca te duci la Barcelona ca turist (turist
cultural) vezi tot felul de produse de artizar
servicii sau experiente care reprezintd si / sau
sunt inspirate de capodoperele lui Gaudi
industrie creatiwulturala uriasa a pus in valoare
cepitalul simbolic al lui Gaudi. Dar daca vei
merge la Targu-Jiu (sau in Bucuresti sau
Craiova, etc.) nu vezi nimic de acest fel.

Prima 1intrebare fireasca: care este
motivul pentru care nu n@m pus in valoare un
astfel de capital simbolic? De ce nu pungn
valoare un astfel de capital imens? Putem me
mai departe cu raspunsuri diferite, interpretari
diferite, situatii diferite, cu diverse lamentari si
acuzatii etc. Dar toate acestea sunt inutile si nu au
nici o valoare. In schimb, va fi mai intelept si mai
valoros daca vom incepe cu Intrebarea: de ce nu
adoptdm o perspectivd pozitivd, constructiva
pentru a concepe si a genera o industrie creativa
de specializare inteligentd si / sau de piata
inspiratd de capodoperele lui Brancusi, similar cu
ceea ce a-intamplat la Barcelona cu Gaudi.
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The first question that pop-up into yo
mind is why we didn’t put into value such a
symbolic capital? Why we waist such a ht
capital? We may go on with different answe
different interpretation, different situations, wi
various lamentations and accusations, etc. BL
of these are futile and have no value. Instee
will be wiser and more valuable if we start wi
the question why not adopt a construct
positive perspective and so to conceive i
generate a smart specialization creative indu
and/or market inspired by the Branct
masterpieces, similar with what happened
Barcelona with Gaudi.

By using cultural tourism as a vehicle f
promoting and developing cultural herita
Brancusi, it creates the potential to boost Ic
development. For sustainable development
smart specialization it is necessary to promotl
the creative industries area with the grea
potential for growth.

Smart specialization

Smart specialisation is considered a |
element in achieving "smart growth" as set ou
the European Commission’s (EC) Europe 2020
Strategy (2010) [1]. The smart specializati
concept evolved as a response to the challe
associated with innovation policy design in 1
European context.

Smart specialisation principles and go
provide strategies and roles for any region. -
concept is built around the fact that there is
only one game in town in terms of R&D al
innovation i.e. there are many other kinds
productive and potentially beneficial activitit
apart from the invention of fundameni
knowledge needed for the development
general purpose technologies and tools suc
information and communication technology
biotechnology.

The idea or concept of “smart
specialisation” is based on long standing
economic theories and empirical evidence
mobilises well tested policy instruments. As
regional and place-based growth poli
framework it aims to improve the allocation
public investment in R&D and innovation relat
investments, in order to stimula
competitiveness, productivity and econon
growth through entrepreneurial activiti¢g]

The concept smart specialization can
broken down into three main elements, name

Prin utilizarea turismului cultural ca u
vehicul pentru promovarea si dezvoltarea
patrimoniului cultural al lui Brancusi, se creeaza
posibilitatea de a stimula dezvoltarea locala.
Pentru dezvoltarea durabild a specializarii
inteligente este necesard promovarea industriilor
creative cu cel mai mare potential de crestere.

Specializarea inteligenta

Specializarea inteligenta este considerata
un element cheie in realizarea ,cresterii
inteligente®, astfel cum este prevazut in Strategia
2020 a Comisiei Europene [1]. Conceptul
specializare inteligentd a evoluat ca raspuns la
provocarile asociate cu politica de inovare in
contextul european.

Principiile de specializare inteligenta si
obiectivele sale ofera strategii si roluri pentru
orice regiune. Conceptul este construit in jurul
faptului cd nu exista doar o singura posibilitate in
ceea ce priveste C & D si inovarea, adica sunt
multe alte tipuri de activititi productive si
potential benefice in afard de inventarea de
cunostinte  fundamentale necesare pentru
dezvoltarea tehnologiilor de wuz general si
instrumente, cum ar fi tehnologia informatiei si
comunicarii sau biotehnologie.

Ideea sau conceptul de ,,specializare
inteligenta“ se bazeaza pe vechi teorii economice
si dovezi empirice si mobilizeaza instrumentele
de politica. La nivel regional, bazat pe cadru de
politici de crestere, se urmdreste sa
seimbunatateasca alocarea investitiilor publice in
cercetare, dezvoltare si investitii legate de
inovare, in scopul de a stimula competitivitatea.
productivitatea si cresterea economicd prin
activitati antreprenoriale. [2]

Conceptul de specializare inteligenta
poate fi impartit in trei elemente principale, si
anume:

1. Prioritizarea Intr-un numar limitat de
domenii (domenii tehnologice, stiintifice si
economice) in ceea ce priveste alegerile din
diferite regiuni.

2. Cautarea de oportunitati prin
exploatarea diversitatii teritoriale, maximizand
externalitatile si generdnd noi activitdti de
afaceri.

3. Coerenta Intregului proces in
contextul global, in cazul in care specializarea
teritoriald face parte dintr-un lant de valori la
nivel mondial. [3]
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1. The prioritization in a limited numbe
of areas (technological, scientific and econot
areas) regarding the choices of other regions.

2. The search for opportunities throu
the exploitation of the territorial related varie
maximizing externalities and generating n
business activities.

3. The coherence of the whole proces:
the global context, where territori
specialization is part of a global value chain. |

Smart specialisation is describec
process of developing a vision, identifyir
competitive advantage, setting strategic priorii
and making use of smart policies to maximise
knowledge-based development potential of i
region, strong or weak, high-tech or lo
tech"[4].

Smart specialisation is a strateg
approach to economic development throt
targeted support to R&I. Smart
specialisation is about identifying areas
competitive advantage and supporting th
activities with evidence-based interventions ¢
embracing theories associated with comple:
economics and  evolutionary  econon
geography, smart specialisation is also ak
building an innovation system (firms, peop
physical innovation assets etc) that
experimental, flexible and adaptable to new :
emerging technologies, industries and mai
opportunities[5].

Smart specialization involves makir
optimal choices in relation to selection
strategic priorities for the region, consideri
addressing niches of expertise and possibilitie
experiment and future development resul
from the activity to discover the entrepreneul
actors.

To implement smart specialization
necessary to observe the design key elemen
regional policy in

If Foray brought in attention a new
approach and / or a new trial, Philip Cooke [6]
has developed a new framework (vision) for the
analysis of regional innovation.

Cooke develops a coherent several new
and important aspects of regional policy
innovation. Thus, he:

- Provides a framework for analyzing the
new economic geography, regional development
and regional innovation;

- Theorizes the innovation rather than

Specializarea inteligentd este descrisa
,Lun proces de dezvoltare a unei viziuni,
identificarea avantajului competitiv, stabilire
prioritatilor strategice si utilizarea unor politici
inteligente pentru a maximiza potentialul de
dezvoltare bazat pe cunoastere a oricarei regiuni,
puternice sau slabe, cu o inaltd sau modesta
tehnologie* [ 4].

Specializarea inteligenta este o abordare
strategicd a dezvoltdrii economice prin sprijinul
specific al C & 1. Specializarea inteligenta se
referd la identificarea zonelor de avantaj
competitiv si sprijinirea acelor activitati bazate
pe dovezi si Tmbratisdnd teorii asociate cu
economiile complexesi geografia evolutiei
economice; specializarea inteligenta se refera, de
asemenea, la construirea unui sistem de ino
(firme, persoane, bunuri de inovare etc.), ¢
sunt experimentale, flexibile si adaptabile la
tehnologii noi si emergente, industrii si
oportunitati de piata [5].

Specializarea inteligenta presupune a
face alegeri optime 1n ceea ce priveste selectarea
prioritatilor strategice pentru o regiune, avand 1n
experimentare si de dezvoltare a viitoarelor
rezultate din activitatea de descoperire de ac
antreprenoriali.

Pentru a pune in aplicare specializarea
inteligenta este necesar sa se respecte elementele
cheie de design ale politicii regionale.

in cazul in care Foray a adus in atentiae
0 noud abordare si / sau un nou proces, Philip
Cooke [6] a dezvoltat un nou cadru (viziur
pentru analiza de inovare regionala.

Cooke dezvolta intr-un cadru coeren
cateva noi si importante aspecte de politica
regionald a inovarii. Astfel, el:

- Furnizeaza un nou cadru de analiza a
geografiei economice, a dezvoltarii regionale si
a inovarii regionale;

- Teoretizeazd inovarea mai degraba
decat masurarea diverselor problematici precum
cercetarea, stiinta si  tehnologia, utilizand
variabilele standard;

- Exploreaza natura si ratiunea inovarii
in viata socio-economica si culturala;

- Compard si contrasteaza teorii ale
tranzitiei si schimbarea in sistemele complexe
adaptative si printre indivizi;

- Exploreaza dimensiunea spatiala, mai

degraba decat dimensiunea verticald a
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measurement of various issues such as research,
science and technology, using standard variables;

- Explore the nature and rationale of
innovation in socio-economic and cultural life;

- Compare and differentiate theories of
transition and change in complex adaptive
systems and among individuals;

- Explores the spatial dimension, rather
than the vertical dimension of interaction
innovative, adapting complex systems;

- Reaffirms the importance of the regions
as a place where innovation actually happens and
as an entry point for analysis.

Both Cooke and Foray stop only an
conceptual framework, the proposed change
vision without going into details (re) strategic
thinking faced by those in the field - economic
actors at regional level. How can you work smart
specialization?

The operationalization of  smart
specialization and how much this approach
depends on the will of actors, on the objective
factors and market conjunctures and emerging
politicies are hot local issues and local decision
makers are seeking more practical answers to
specialists - these perceive this issue as one to
solve in real time, while researchers still treats it
within epistemic perspective.

Design policy puts particular emphas
on [7]:

- The importance of entrepreneur
discovery as the main source of information
new potential priority activities. Administratio
and politics will not play the role of omniprese
planner any longer, but will suppo
entrepreneurs, researchers and citizens to ide
priorities and to facilitate the emergence ¢
development of new activities.

- Each sector, each territory should h¢
a chance to enter the smart specialization stra
by outlining structural transformation projec
attractive and promising. With this strategy, |
boundary between traditional sectors and the
called 'modern' sectors of the regional econc
is not fixed, just to be possible for sor
traditional segments to be translated into
modern economy part.

- The fact that new activities are in
constant process of change. By definition,
strategy is scalable and is designed to cap
every moment new opportunities, new optic
for conversion that will appear in time.

interactiunii inovative, prin adaptarea sistemelor
complexe;

- Reafirma importanta regiunilor ca loc
unde inovarea se intampla de fapt si ca punct de
intrare pentru analiza.

Atat Foray cét si Cooke se opresc 1nsa la
un cadru conceptual, la propuneri de schimbare a
viziunii fara a intra in detaliile (re)gandirii
strategice cu care se confruntd cei din teren —
actorii economici de la nivel regional. Cum se
poate opera o specializare inteligentd? Cat tine un
astfel de demers de vointa actorilor si cét tine de
factori obiectivi si de conjuncturile de piatd si
politice emergente? Acestea sunt probleme
fierbinti in teriroriu si decidentii de acolo cauta
raspunsuri ceva mai practice de la specialisti — ei
percep aceastd problema ca pe una de rezolvat n
timp real, pe cand cercetdtorii o trateazd Inca
dintr-o perspectiva epistemica.

Politica de design pune un acce
deosebit pe [7]:

- Importanta descoperirii antreprenoriale
ca principala sursa de informatii privind noile
activitati de explorare si de transformare, care
sunt susceptibile de a fi prioritare. Administratia
si politica nu mai au rolul de a planificatc
omniprezent, dar ascultd  antreprenorii,
cercetdtorii si cetdtenii pentru a identifica
prioritatile si a facilita aparitia si dezvoltarea de
noi activitati.

- Fiecare sector, fiecare teritoriu trebt
sd aibd sansa de a intra in strategia de
specializare  inteligentd  prin  conturarea
proiectelor de transformare structurale, atrac
si promitatoare. Prin aceastd strategie, granita
dintre sectoarele traditionale si asa-numitele
sectoare "moderne” ale economiei regionale
este fixatd, tocmai pentru ca unele segmente
traditionale sd poatd fi transpuse in partea
modernd a economiei.

Faptul ca noile activititi de azi nu vor
mai fi si maine tot noi; ele vor fi inlocuite cu alte
"noi activitdti". Prin definitie, strategia este
scalabila si este destinatd pentru a surprinde la
fiecare moment noi oportunititi, noi optiuni de
transformare care vor aparea in timp.

Natura experimentald a acestei politici;
unele experimente poate vor esua. Pentru a
reduce costul acestor esecuri potentiale, trebuie
sa stabilim un set de indicatori si metrici
consistente, riguroase §i transparente.|8]
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- The experimental nature of this polic
some experiments may fail. To reduce the cos
potential failures, a set of indicators a
consistent, rigorous and transparent met
should be established. [8]

There is an umbilical link betwee
cultural heritage and cultural tourism. The hee
of the allow the development of other.T
cultural tourism in Carpathian Oltenia has a gt
potential, distinguished by several significe
elements of this cultural space with a rich histc

Generating market for cultural touris
in Carpathian Oltenia is a feasible long-te
objective in several stages of evolution, poss
because of several distinctive elements of
cultural space with a rich history.

For South-West Oltenia - the regi
which is among the last regions in the EU -
main challenge is that "there are few activitie
areas of smart specialization, which should re
face the competition between different parts
Europe". In these circumstances the prob
becomes to "generate a new market / r
markets."

Basically this means to start and lead
process of creation and development
innovative entrepreneurship. And of course t
implies the emergence of "entrepreneu
university" (or other organizations / NGOs
complete the entrepreneurial university).

Of course, at the same time setti
"Entrepreneurial University" it is necessary
generate around it an "ecology of innovation" ¢
then will become the vector of force for sm:
specialization of the region.

In this context the rule applies - first soc
innovation (organizational-institutional) and th
economic innovation.

And this time appears more clearly t
role of regional institutions, local and namely
support, accompany and sometimes fina
trends emerging regional innovation and
improve coordination through the provision
public goods (education, training , etc.), but a
create additional incentives especially in the ti
spaces of the process and thus help the
business grow and develop.

An important aspect is the one about
need for public institutions to understand f
concept of "entrepreneurial discovery”. A poli
of smart specialization is an entrepreneu
discovery process (bottom-up process). In fac

Exista o legdtura ombilicald 1intre
patrimoniul cultural si turismul cultural.
Sanatatea primului permite dezvoltarea celuilalt.
Turismul cultural in Oltenia Subcarpatica are un
potential deosebit, distingdndu-se prin catorva
elemente semnificative ale acestui spatiu cultural
CU O istoriebogata:

Generarea pietei de turism cultural in
Oltenia Subcarpaticd reprezintd un obiectiv
fezabil pe termen lung, in mai multe faze de
evolutie, fiind posibila datorita catorva elemente
distinctive ale acestui spatiu cultural cu o istorie
bogata.

Pentru Regiunea Oltenia de Sud-Ves
caregiune aflata pe ultimele locuri In UE — marea
provocare este cad ’nu prea  existd
activitdti/domenii de specializare inteligenta,
care sd facd realmente fatd competitiei dintre
diversele regiuni ale UE”. In aceste conditii
problema devine cea de a ’genera o piata noud /
piete noi”.

Practic acest lucru inseamna a starta si
genera procesul de constituire si dezvoltare a
antreprenorialului inovativ. Si desigur acest lucru
presupune aparitia unor universitati
antreprenoriale” (sau alte organizatii/ NGO-uri
care s suplineasca universitatea
antreprenoriald).

Desigur cd, 1in acelasi timp cu
constituirea “Universitatii Antreprenoriale” e
necesar sd se genereze in jurul acesteia o
“ecologie a inovarii” si care apoi sd devind
vectorul de forta pentru specializarea inteligenta
a regiunii.

In acest context se aplica regula — mai
intai  inovarea  sociala  (organizational-
institutionald) si apoi inovarea economicd. Deci
sd acorddm atentie si sd finantam mai intai
inovarea sociala si apoi (cu un pas doi in urma,
cu coordonare a procesului) inovarea economica.
Si 1n acest moment apare mai clar care este rolul
institutiilor regional-locale si anume acela de a
sustine, acompania si uneori a finanta trendurile
emergente denbvare regionald, precum si de a
imbunatiti coordonarea prin punerea la
dispozitie a unor bunuri publice (educatie,
trening, etc.), dar si de a crea stimulentele
aditionale in special in locurile inguste ale
procesului, si astfel sa ajute noile activitati sa
creascd si sa se dezvolte.

Un aspect important este si cel referitor
la nevoia ca institutiile publice sd inteleaga
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is a broader understanding of the phenome
innovative-antreprenoiral the  concept
"innovative, entrepreneurial ecology" and th
appropriate policies.

We believe that by using cultural touris
as a driver, whose main objective is to prom
the work of sculptor Constantin Brancusi and
brand, there is opportunity to exploit the
efficient and sustainable.

Conclusions

The area South Oltenia is characteri:
by: the persistence of traditions still alive, a hi
density of Orthodox religious settleme
representative of a rural heritage consistent.

* The area have the tourism resources
attraction that are complementary and synergi
with exploitable cultural tourism: mountal
tourism, ecological and rural summer and win
as well as spa tourism resources.

* A creative personality, which led to
changing cultural reality globally is Constantin
Brancusi, whose work, seen in the light of the
above has become a key reference for global
architecture creations "abilities and practices that
allow members of one generation to learn and
change and to pass on the results of that learning
to the next generation."

Capitalization the cultural heritage in
Sub-Carpathian Oltenia area is possible through
entrepreneurial action by which to answer the
following two requirements.

a. To create an experiential theater suitable for
heritage components and traditional local value
and global visibility to world culture:
al. Monumental Ensemble The Heroes
a2. Material heritage and the living
traditions with representative value for
the cultural space Byzantine, advantaged
by the proximity with Central European
cultural space of Western influence.
b. To create the opportunity to spend at least one
day touristic-cultural tourism experience
consistent, memorable, after which the tourist
can obtain a valuable story to tell. This
requirement is imposed for two three factors that
explain objective in a largely underdeveloped
international cultural tourism in the region.
b1. Difficult access to the region, given the
state of transport infrastructure linking it
with international routes.
b2. A territory widely disparate

conceptul de “descoperire antreprenorialda”. O

politica de specializare inteligenta are ca fir

conducator procesul de descoperire

antrepenoriala (proces de tip bottom-up). De
fapt, este o intelegere mai largd a fenomenului

inovativ-antreprenoiral, a conceptului «
“ecologie  inovativ-antreprenoriald” si  a

politicilor adecvate acestora.

Constantin Brancusi poate deveni un
brand de mare impact pentru Regiunea Sud-
Oltenia.

Noi credem ca, prin utilizarea turismului
cultural ca motor, al carui obiectiv principal este
de a promova opera sculptorului Constar
Brancusi si marca sa, exista posibilitatea de a le
exploata eficient si durabil.

Turismul cultural, ca domeniu d
specializare inteligenta in Regiunea Sud-Ves
Oltenia, poate fi potentat prin adoptarea ca brand
regional Brincusi.

Concluzii

Arealul Olteniei Subcarpatic
beneficiaza de: persistenta unor traditii inca vii, o
mare dasitate de asezaminte religioase ortodoxe
reprezentative, de un patrimoniu rural consist

Arealul beneficiaza de resurse de atractie
turisticd ce sunt complementare si sinergic
exploatabile Tmpreuna cu turismul cultural:
turism montan, ecologic si rural de vara si iarna,
precum si resurse de turism balnear.

O personalitate creativa, care a condus la
schimbarea realitatii culturale la nivel global este
Constantin Brancusi, a carui opera, privitd din
perspectiva de mai sus a devenit o componenta
cheie, @ referinta globala, a arhitecturii de creatii
materiale “abilities and practices that allow
members of one generation to learn and che
and to pass the results of that learning on to
next generation”.

Fructificarea datelor de patrimoniu din area
Olteniei Subcarpatice este posibild printr-0
interventie antreprenoriald prin care sa se
raspundad urmatoarele doua cerinte.

a. Sa creeze un teatru experential
adecvat elementelor patrimoniale si traditionale
locale cu valoare si vizibilitate la nivel global,
pentru cultura universala:

al. Ansamblul Monumental Cale
Eroilor

a2. Patrimoniul material si suma de
traditii vii cu valoare reprezentativd pentru
spatiul cultural bizantin avantajat de proximitatea
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arrangement of the main elements to

exploit the economic potential of
experiential scenes (constituents of
experiential  theater), which makes

memorable tourist experience to be broken

by significant intervals of time devoted to

travel between them uncomfortable.

b3. Lack of critical mass to offer coherent
experiential associated with Brancusi attractor so
that tourist can spend a day of tourism
experience which left to stay with a story related
to the encounter with opera, Brancusi's
personality and his native places.
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cu spatiul cultural central-europeande influenta
apuseana.

b. S& creeze posibilitatea petrecerii a cel
putin unei zile turistice de experienta turistic-
cultural coerenta, memorabila, In urma careia
turistul sa poata dobandi o poveste valoroasd de
spus. Aceastd cerinta este impusa de doi trei
factori obiectivi care explica intr-o mare masura
slaba dezvoltare a turismului  cultur
international in regiune.

bl. Dificultatea accesului 1n regiune,
datd de starea infrastructurii de transport care o
leaga de rutele internationale.

b2. Dispunerea disparatdi pe un
teritoriu larg a principalelor element
patrimoniale cu potential de valorificare ca scene
experentiale  (constituente  ale  teatrului
experential), fapt care face ca experienta turistica
memorabild sa fie rupta de intervale importante
de timp dedicate céaldtoriei inconfortabile intre
acestea.

b3. Lipsa unei mase critice de oferta
experentiala asociata coerent cu atractorul
brancusian astfel Incat un turist sd poata petrece
0 zi de experientd turisticd Tn urma caruia sa
ramana cu o poveste legata de intalnirea cu opera,
personalitatea lui Brancusi si cu locurile sale
natale.

Turismul cultural, ca domeniu d
specializare inteligenta in Regiunea Sud-Ves
Oltenia, potentat de bransul Brancusi va
contribui substantial la dezvoltarea economica
regionala.
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