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Rezumat:

Competitivitatea este reprezentatd printr-un
termen ce poate fi interpretat doar facand referire la
competitorii companiilor. Competitivitatea este deseori
masuratd in termenii de pret, costul pe unitate de
productie sau productivitatea muncii, raportate la
competitori. Este de asemenea posibil de a lua in
considerare calitatea produselor ca indicator, dar
aceasta devine mai dificil de cuantificat.
Competitivitatea superioara ar trebui sd conduca la o
imbunéatatire in participarea pe piatd, profit sau alte
masuri, pentru a obtine o performantd de succes.
Competitivitatea internationala reprezintd abilitatea
unei companii de a concura pe pietele internationale.
Existd cinci ingrediente de baza pentru o companie de
a avea succes pe plan international:

— o misiune ce reflectd un angajament serios
asupra activitatilor internationale de afaceri;

— abilitatea de a identifica si a se adapta rapid
la nevoile si oportunitatilor consumatorilor;

— capacitatea de a intelege comportamentul
consumatorilor din tari diferite;

— abilitatea de a dezvolta si mentine produsele
concurentiale, de calitate ridicata;

— potential si programe adecvate in scopul
analizei pietelor si a pozitiilor existente pentru acestea.

Cuvinte cheie: competitivitate, pret, dezvoltare
internationala

Definirea riguroasd a competitivitatii
a devenit foarte dificila sau chiar imposibila;
nu poate fi concis formulatd datoritd multor
companii §i multor indicatori, prin care
aceasta poate fi evidentiatd. Diversitatea
inaltd a punctelor de vedere si a unghiurilor,
sub care competitivitatea este abordatd, se
reflectd in cadrul unei literaturi complexe;
astfel, se evidentiaza lucrarile lui Michael
Porter si Paul Krugman.

Dincolo de numeroasele dezbateri si
diversitatea de teorii, se considera faptul ca o
economie este competitivd doar daca ea va
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Abstract:

Competitiveness in is a relative term which
can be interpreted only in relation to a firm’s
competitors. Competitiveness is often measured in
terms of price, unit production cost or labor
productivity relative to competitors. It is also
possible to take into account product quality as an
indicator, but this one is more difficult to be
quantified. Superior competitiveness should lead to
an improvement in market share, profit or other
measures of successful performance. International
competitiveness is the ability of a firm to compete
in international markets. There are five basic
ingredients for a firm to be successful at
international level:

— a mission which reflects a serious
commitment to international business activities;

— the ability to identify and adjust rapidly
to consumer needs and opportunities;

— the ability to understand consumer
behavior in different countries;

— the ability to develop and maintain high-
quality, competitive products;

— a good potential and program for
screening potential markets and sites.
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The rigorous defining of the

competitiveness have become very difficult,
or even impossible; it cannot be concisely
formulated due to many components and of
many indicators by which it can be pointed
out. The great diversity of the points of
view and of angles wunder which
competitiveness is approached is reflected
within high literature; therefore, the papers
of Michael Porter and Paul Krugman can be
emphasized.

Beyond the many debates and of
diversity of theories, it is considered that an
economy is competitive only if it increases
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creste cota pietei, datoritd preturilor sale, ce
au o evolutie favorabild in comparatie cu cele
ale competitorilor, si de asemenea prin
calitatea, diversitatea s§1 promptitudinea
aprovizionarii cu marfuri.

Obiectivul propus prin lucrarea lui
Michael Porter, Competitive Advantage of
Nations (Avantajul competitiv al natiunilor),
este reprezentat de determinarea cauzelor si
factorilor ce conduc la succes international
pentru companii, specializat pe anumite
ramuri, cum ar fi teoria de extindere asupra
natiunilor. Analizdnd situatia companiilor
internationale de  succes, economistul
american va face o conexiune intre succesul
lor pe plan international  asupra anumitor
sectoare §i natiuni, printre care, se pot aminti:
statul, factorii de productie, tehnologici,
naturali, umani si resurse financiare ce provin
de la acestea, fiind constituiti in cadrul
matricei de dezvoltare a companiilor, ce
utilizeaza avantaje nationale, ce se vor
deosebi pe viitor la nivel international.

»Natiunile, dupd cum  afirma
M.Porter, planifica asupra acelor industrii ce
prezintd avantaje pretioase asupra acelor
natiuni si unde inovatiile i imbunatatirea vin
in Intdmpinarea nevoilor internationale”.
Ansamblul de factori si legdturi existente
pentru crearea unei matrici nationale,
capabile sd lanseze companii pe plan
international, avand numele de ,diamant
national”. Referitor la aceasta, factori
determinanti pentru avantajul national sunt:

- factorii de productie (umani, naturali,
resurse materiale, cunoasterea
stiintifica, referitor la anumite domenii,
volum si costul capitalului, etc.);

- natura cererii (structura cererii pe
segmente, comportamentul
consumatorilor, nevoile anticipative ale
cumparatorilor);

- conectarea si furnizarea pentru industrii,

- concurenta internd, structura si strategia
companiilor.

Toti acesti factori individuali formeazad un
sistem extrem de dinamic, ce dezvolta in mod
continuu ,,diamantul” national, devenind

the quota on the market, due to its prices,
which have a favorable evolution in
comparison to those of the competitors and
also by the quality, diversity and
promptitude of the offered merchandise.

The objective of Michael Porter’s
paper, Competitive Advantage of Nations, is
determination of causes and factors which
lead to international success of companies
specialized on certain branches, so as to
theory to further extend over nations, also.
Analyzing the  situation of  great
international companies, the American
economist makes a connection between
their success on world level’ certain sectors
and nations among which Nation,
production factors, technological, natural,
human and financial resources proceed
from, being constituted within a
development matrix of companies, which
using the national advantages, will
distinguish on international level.

“The nations, says M.Porter,
contrive in those industries which have
valuable advantages to other nations and
where innovations and improving come
towards meeting international needs”. The
assembly of factors and connections
existing for creating a national matrix, able
to launch companies on international level,
has the name of ‘“national diamond”.
Connected to this, the determinants of
national advantage are:

- factors of production (human,
natural, material resources, scientific
knowledge related to certain fields, volume
and cost of capital etc.);

- the nature of request (the request
structure on segments, the behavior of
consumers, the anticipative needs of
buyers);

- the connecting and
industries;

- the internal concurrency, structure
and strategy of company.

supplying

All these individual factors form an
extremely  dynamic  system,  which
continuously  develops, the national
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astfel ,un sistem” national. Avantajele
nationale rezultd chiar din aceastd evolutie,
generand 1n fiecare tara o matrice de
dezvoltare proprie, datoritda multitudinii de
variabile late in considerare. Aceastd matrice
este responsabild de dezvoltarea avantajelor

national competitive, §i anume, prin
concurenta unor sectoare de activitate
nationale.

Definita ca reprezentand ,,gradul in
care o natiune, in conditiile de piata libera si
onestd, poate produce bunuri si servicii ce
trebuie sa depaseascd pietele internationale”,
testarea, reusita in acelasi timp in scopul
mentinerii i cresterii  venitul real ai
cetatenilor acestora, concurenta este o
provocare aplicatd nu doar natiunilor in
cauza, dar de asemenea asupra tuturor
regiunilor si oragelor/asezamintelor lumii.

Concurenta  unei  natiuni  este
influentata de nivelul de competitie asupra
fiecarui actor ce participa la economia
nationald. Afirmat intr-un mod diferit, la
realizarea concurentei unei natiuni, i1 aduc
contributia toate  sectoarele economiei
nationale si implicit, toate ramurile economiei
nationale, respectiv toate organizatiile din
cadrul fiecdrei ramuri.

Astfel, sectoarele productive ale
economiei nationale contribuie, prin cresterea
concurentei acestora, la cresterea produsului
intern brut, valorii adaugate, in timp ce alte
ramuri 1si aduc contributia cu ajutorul
activitatii desfasurate, la cresterea calitatii
vietii (sandtate, culturd, asistentd sociald), la
formarea forteti de muncd calificate
(educatie), la asigurarea unei functiondri
eficiente a justitiei, protectiei proprietatii
private si securitatii cetdtenilor, la reducerea
ratei de criminalitate (politie), reducerea
riscului de instabilitate politica, cresterea
coeziunii sociale, reducerea disparitdtilor
sociale (stari extreme de bunastare sau
saracie) si discriminarea Tmpotriva femeilor
sau grupurilor de minoritati.

La rindul sdu, nivelul concurentei
unei natiuni influenteazd intr-o anumitd
masura, prin intermediul

“diamond” becoming thus a national
“system”. The national advantages result
even from this evolution, generating in

every country a matrix of own
development, due to multitude of
considered variables. This matrix is

responsible of developing the competitive
national advantages, thus by concurrency of
some national activity sectors.

Defined as being “the degree in
which a nation, on conditions of free and
honest market, can produce goods and
services that have to pass international
markets’ testing, succeeding concomitantly
to maintain and increase the real income of
its citizens: in this way, concurrency
represents a challenge applied not only on
nations case, but also on all the regions and
cities/resorts of the world.

A nation’s concurrency is influenced
by the level of concurrency to each of the
actors’ level participating on national
economy. In a different way said, on
performing a nation’s concurrency, all
national economy sectors bring their
contribution, and implicitly all national
economy branches, respectively all the
organizations within each branch.

Therefore, the productive sectors of
national economy contribute, by their
concurrency growth, on growing the IGP,
added value, while other branches bring
their  contribution through developed
activity, on growing the life quality (health,
culture, social assistance), on forming
qualified manpower, (education), on
assuring the efficient functioning of justice,
protection of private property and citizen’s
security, on reducing criminality rate
(police), reducing the political unsteadiness
risk, increasing the social cohesion,
reducing the social disparities (extreme
wealth and bareness) and of discrimination
against women and minority groups.

On its turn, the level of nation’s
concurrency influences in a certain
measure, through the means/instruments
had at disposal: the national plans and
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mijloacelor/instrumentelor vute la dispozitie:
planurile nationale si politicile, In special de
la procentajul dat de produsul intern brut,
pentru dezvoltarea diferitelor ramuri, precum:
educatia, protectia de sanatate, cercetarea
stiintifica, justitie, politie si armata, cultura, si
asa mai departe.

O analiza completa a indicatorilor, ce
influenteazd si in final exprima nivelul de
concurentd a unei natiuni a fost realizata de
una din cele mai importante scoli de afaceri
ale lumii, IMD Lausanne, ce avand
experienta de peste 50 de ani asupra
dezvoltarii competentelor de conducere
pentru managerii companiilor internationale;
s-au stabilit 323 criterii grupate 1n
conformitate cu patru factori competitivi: cel

bazat pe elaborarea ,Cartea anuald a
competitivitatiic. ~ lumii”(  ,,The  World
Competitiveness  Yearbook™) cel mai

......

natiunilor — ce analizeaza conditiile oferite de
mediul economic si de afaceri de la fiecare
tara  pentru stabilitatea  concurentei
companiilor. Acest raport analizeaza 60 de
tari competitive i regiuni economice, pe baza
a patru factori competitivi si criterii specifice
de apreciere a acestora.

Cei  patru  factori  competitivi
evidentiati sunt: performanta economica,
eficienta guvernamentald, eficienta afacerilor
si infrastructura. Concurenta comertului
extern din Romania a fost analizatd in cadrul
documentului  ,,Strategiei Nationale de
Export”, in timpul 2005-2009, ce a
concluzionat urmatoarele:

e dezvoltarea internationald §i concurenta
din sectorul de export al Romaniei va
beneficia In conformitate cu o orientare
strategica;

e cunoscandu-se domeniul intins al
economiei, exportul reprezintd o cale
esentiald de asigurare si mentinere a
unei cresteri economice ;

,Dezbaterea pentru o  strategie
nationala de export” a recomandat in mod
evident faptul cd strategia trebuie sa se
bazeze pe stimularea si chiar crearea unor

politics especially from percentage given of
IGP, for developing different branches as:
education, health protection, scientific
research, justice, police and army, culture,
and so on.

A complete indicators’ analysis that
influence and finally express the level of
concurrency of a nation was made by one of

the most important world’s business
schools, IMD Lausanne, which having an
experience of over 50 years over

developing the leadership competencies of
international companies managers,
established 323 criteria grouped after four
competitive  factors:  that  grounded
elaborating of ,,The World Competitiveness
Yearbook”- the most famous yearly report
over nations’ concurrency- which analyses
the conditions offered by economic and
business environment from each country for
steadiness of companies concurrency. This
report analyses 60 competitive countries
and economical regions, upon the basis of
four competitive factors and specific
appreciation criteria of those. The four
competitive  factors emphasized are:
economical performance, governmental
efficiency, efficiency of business and the
infrastructure.

The external trade concurrency of
Romania was analyzed within “National
Export Strategy” document, during 2005-
2009, which finalized that:

e international development and
concurrency of Romania’s export
sector will benefit after a strategic
orientation;

e being given the wide opening of
economy, the export represents an
essential way of assuring a
maintained economical growth;

»The Pleading for an Export
National Strategy” recommended obviously
that strategy to center upon stimulating and
even creating of competitive advantages
within existing exporting sectors or in those
sectors having high potential.

The international

context of
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avantaje competitive, in cadrul sectoarelor de
export sau pentru acele sectoare ce au un
potential inalt.

Contextul international de comert a
fost dramatic schimbat 1n ultimii ani si
continua sa se schimbe. Liberalizarea si
globalizarea au indus o mobilitate mai buna
de activititi pentru lanturile de produse si
servicii. Astfel, concurenta internationala este
mai dinamica, iar avantajele competitive sunt
mai volatile i mai putin durabile.

In scopul contribuirii asupra unei
dezvoltari economice stabile, exporturile
romanesti trebuie sa se concentreze din ce in
ce mai mult asupra unor avantaje
competitive. Deoarece resursele pentru
dezvoltarea exporturilor sunt mai putine, este
esential ca prioritatile dintre sectoare sa fie
clar stabilite. O prioritate este si va fi data
sectoarelor, sub-sectoarelor, produselor si
serviciilor, ce contribuie foarte eficient asupra
addugdrii si mentinerii valorii. Sectoarele de
productie traditionale, precum textilele si
mobila, continud a fi mai importante din
motive social-economice, precum ocuparea
fortei de munca. In ceea ce priveste turismul,
atentia este Indreptatd asupra anumitor
sectoare, precum turismul rural si ecologic,
turismul balneo-medical, ce au oferta foarte
atractiva datoritd culturii, traditiei, mediului
unic si diversitatii biologice. Acestea sunt
solicitate cel mai mult de catre consumatori,
iar focalizarea se centreaza asupra capacitatii
de creare. Asupra imbundtatirii calitdtii si a
diversitatii acestor servicii. Exista
oportunitati, in urma carora se pot obtine
beneficii, prin formarea de grupurilor de
produse romanesti, precum: viticultura,
cresterea animalelor, mestesugurile, cultura,
etc. In afara indreptarii atentiei asupra acestor
sectoare, crearea de sinergii §i conectarea
acestor sectoare ar putea avea un impact
pozitiv asupra credrii si mentinerii valorilor.

Ca rezultat, prioritatea strategica din
Romania trebuie sd urmadreascad avantaje
competitive, dezvoltand capacitatea  si
competenta sectoarelor de export, atragand
investitii locale si strdine si creand o

commerce has dramatically changed in the
last years and continues to do it.
Liberalization and globalization have
induced a better mobility of activities on
valuable chains of products and services.
Thus, the international concurrency is more
dynamic, and the competitive advantages
are more volatile and less lasting.

In the view of contributing on a
steady economical development, the
Romanian exports have to be more and
more centered on competitive advantages.
Because the resources for developing
exports are few, it is essential that priorities
between sectors to be established. A
priority is and will be given to these
sectors, sub-sectors, products and services,
which contribute most efficiently on value
adding and maintaining. The traditional
production sectors, as textiles and furniture
continue to be important because of socio-
economical reasons, such as occupying
manpower. As concerns the tourism, certain
sections of it are aimed, as rural and
ecological tourism, the balneal-medical
tourism, which have a very attractive offer
due to culture, tradition, wunique
environment and biological diversity. These
are requested the most by the consumers,
and focalization is centered on creating
capacity, on improving quality and
diversity of these services. There are
opportunities after which it can benefit by
forming clusters for Romanian products as:
viticulture, organic ranches, handicraft,
culture, etc. Besides centering on these
sectors as different sectors, creating of
synergies among and aggregating of
connecting these sectors might have a
positive impact over value creating and
maintaining.

As a consequence, the strategic
priority of Romania has to be within
competitive advantages, developing
capacity and competency of exporting
sectors, attracting local and foreign
investments and creating an economy, able
to develop within free trade conditions,
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economie, capabile sd se dezvolte in conditii within a market more and more globalizing.
libere de comert, in cadrul unei piete din ce in
ce mai globalizate.
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